e

Ref: Telemarketing Rulemaking Comment: FTC File NO. R11001

ToWhom It May Concern:

| support the proposed changes In the Telemarketing Sales Rules
that provide for anational “Do Not Call List'* and fines for businesses that
violate it. | pay for my telephone for my own and my family’s private use.
| do not fund it as a convenience for intrusive businesses.

Thank you for helping 10 preserve privacy and protection from
intrusion I our homes.

Sincerely, My Address:
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__From the desk of

MRS, WILLIAM SHA
oy A

DEAR SIR,
" /. DEFINITALLY PUT MY NAME oN THE DO NOT

CALL LIST- 1 AV TIRED OF CALLS RIGHT WHEN
"EATING MY DINNER OR AROUND 9:00 AT NIGHT.

MY OWN CHILDREN DoN;T CALL ME THEN. THIS
LIST IS LONG OVER DO.

THANK YOU,
MR. & MRS. WILLIAM SHAW
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Lee A S

February 3,2002

Cffx® of the Secretary
Room 159

Federal Trade Commission
600 Pennsylvania Av, NW
Washington, DC 20580

To whom it may concern;

| want to express my support for the proposed “Do not call™ registry. Telemar-
keters are offensive and intrusive, and | currently pay $5 each month to avoid
their calls;.-(l .havea “distinctive-ring” -feature:so.I know. if.someone is;calling
on my- listed.telephone number. and when ‘someone is- calhng on. my unhsted
number.: Telemarketers almost always call on: the hs(:ed number) B

If I may, here are Some dlsorgan‘zed thoughts

e | want my telephone-treated Like my front door: | want to 'be allowed to
post a "'No Soliciting™ sign.

e Freedom of speech does not, in my opinion, allow a telemarketer to use
my resources (my telephone service) to broadcast their message. | can pay

monthly fees to block these calls (caller ID, unlisted numbers, etc), but |
think this is wrong - the telemarketersshould bear this cost, not me.

o [ whole-heartedly endorse the idea that for-profitsolicitors must abide by
the registry even if they are soliciting for charities.

e I also endorse the idea that solicitors must properly identify themselves
~ over caller ID. This should apply to every solicitor, including charitable
organizations.

e | would lie to state a preference that even charities not cll me. This
would be a preference, not enforceable by law, but | could use it to dis-
enfranchise charities who ignore it. | do think that charities are some of
the biggest offenders, although | do not know how many of the calls are
being made by'for-profit companies on behalf of the charity.

o My local telephone company offers a service in which the number of the
*last caller is captured by the phone cotmpany and is made availableto the
. police. As I.understand it, the number eannot be;hidden by caller ID.
This service costs me about $7 per use. | would like;the law to.allow the
capture of such a number, when traceable to a solicitor, to be adequate
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evidence of a violation of the registry. | would also like to be reimbursed
for the service charge out of any fine paid by the solicitor (but not directly
by the solicitor, as that might constitute a ”prior business relationship”
that allows them to bypass the registry in the future).

My only concern with the registry is that it publicizes my telephone num-
ber. This is fine for listed numbers, which are already public, but is a
concern for unlisted numbers. An unlisted number should, by definition,
be considered as “do not call”. | can see problems with this, however, as
there is no way to know if a number is unlisted.

However, if we can ban automated dialers that sweep through all num-
bers in a region, then my unlisted numbers should be relatively safe and
need not be registered. The only telemarketing calls | get on my unlisted
number seem to be from people who do not know who they are calling; |
assume they have dialed my number at random. This occurs infrequently
and, if automated dialers are banned, | can live with what remains (for

Now).

Thank you for trying to address this problem. 1 just refuse to answer my listed
number anymore because over 90% of the calls are solicitations. The current
technique of asking that | be put on the organization’sdo-not-call list does not
work; | really don’t want to talk to these people long enough to learn who they
work for, and | don’t believe their answers anyway.

Thank you,

Lee A Shombert
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FTC, Office of the Secretary, Room 159

600 Pennsyl N.W. )
Washfrrllgr’lcs vamg (j%ve

Rei: New Rodos o Brotects at from Telumarketing Tntrasions

Tjust mailed youw o letter and 6 copics. I noticed two-small

My <p code adireso R ot P

MW(&WW#‘%&M/WWWQWQFM&W&
article that invited ws: m.re/za//awcmwzefz&r

Sincerety,

E & —'I

489



FTC, Office of the Secretary, Room 159 Page 1lof 2
600 Pennsylvania Ave. N.W. ‘ -

Washington, DC 20580 .

- February 5,2002

Re: We Need Your New Rules to Protect us from Telemarketing Intrusions.

1. 911, Medical, Police, and Fire Emergency calls cannot be made when a
telemarketing recording ties up the phone. It is frightening! \VWhen seconds
count for an emergency phone call such as a baby choking, or a fire,
Or a crime I progress, a telemarketing recording will not allow a life
saving 911 call to get through.

2. Thereis noway to tell if the telemarketer is a legitimate business and if

that business is honest. There iIs no way to prove over the phone if people are
who they say they are. You can’t examine credentials over the phone. A few
years ago, our police department was embarrassed by a (boiler room)
counterfeit operation that took in a large sum of money from trusting caring
people in our community. After the tragedy of September 11, there were
probably telemarketing cons collecting money for fraudulent charities. | refuse
all calls including surveys, charity, and sales that come from unfamiliar

sources because “lIwill not do any business over the phone,”

3. Wk pay a hefty sum of money for phone service for: our own use and not €or
pesky businesses that want to sell something, beg money, or try to extract
information that may be used for unscrupulous reasons.

4. Some of the calls may masquerade as a telemarketing calls but these calls
may be a disguise for the purpose of finding out if a location is vacant to rob?
How would we know the true purpose of that call?

5. We should not have to pay extra phone charges to prevent intrusions from
telemarketers.

6. Some telemarketers may cruelly prey upon naive people. Scams and
identity theft cause homble sufferingand devastating losses.

7. People don’t want interruptions by uninvited telemarketing calls and some
of their reasons are very serious.

8. Federal Agencies should be authorized to monitor telemarketing calls to see
if their businesses are legitimate. The telemarketersshould pay the cost.
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Page 2 of 2

e

9. Modem technology has made it possible to ‘make free 911 calls on pay
- phones. Perhaps modern technology will develop a way to allow a 911 call to
cut through a telemarketingrecording,  Until then, we are al at ris!

10. The Federal Trade Commission seems sincerely concermed and it looks like
the commission has some very good plans. Thank you for those, and thank

you for invitingmy comments.

71, Foday, 2- 04-02 I called the 877 ~382 4357 phone rumber and tabked with Scott:

12. (Hereare some emergency calls we needed to make when seconds counted.
Fires One year a fallen old electric power line started a fire, it happened again
the next year. The fires could have destroyed our neighborhood. Robbery W e
caught a mail thief In the process). Potential medical emergencies Some of
our neighbors have serious heart problems. We don’t want our phone lines
tied up by telemarketers. A s this intrusive business mushrooms and the
calls increase In numbers and frequency, the risks of consequences

fromunethical businesses and our safety grows greater.

Respectfully yours,

g

Mrs. Faith Simon

CA

Copies (6)as requested and all paragraphs are numbered as requested.
Copy to Congressman George Miller
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_The Fool School

Don’t Call Me, Il Call You

o _,. o
hanks to the Federal Trade
Commission, you may
soon be able to finish your

"} fried chicken dinner before it
gets cold. Dropping what you're
doing and running to the phone
only to be offered a “free trial”
ar a "great offer” may soon bea
thing-of the past. Hooray!

The FTC hasjust announced
plans to modify its Telemarket-
ing Sales Rule (TSR). Among its
proposals are:
® Establishing a toll-free
-1 number through which con-
| sumers could request to be put
an a *do not call” list, which

| 'would be respected by telemar-

keters, .
| = Stopping telemarketers
"~ | frem hiding their identities from-
consumers Who have caller-ID.

M Prohibiting telemarketers
from getting a consumer's credit
card or other account number
from anyone but the consumer,
or from improperly sharing it
‘with anyone else for usein tele-
1 marketing

® Requiring "those selling
rcredit card protection plans to
«disclose that consumers are li-
+able only for up to $50 of unau-
Thorized charges.

‘There are SOMe interesting is- |

tsues involved here. Many busi-
esses, for example, are crying
- { lloul at any proposed restrictions
on telemarketing, claiming that
- | their right to free speech would
I>e denied. Othersargue that our
tight to priva% i violated by
| telemarketers. AL stake, accord-
ing to the (hot unbiased) Direct
Marketing Association, are $668
} bitlion in sales and 6 million jobs.

The new rulesare not yet es-
Lablished or in effect. so hold
{ Jrour horses. Let's notjust wait
and see what happens, though.
HHealthy democracies are partic-
ipative ones. The FTC is wel-
Coming your comments.

Read more about the initia-

o {{/ e
- &

52'/74/02_—

 tsrftc.gov. Send

The new rules are
not yet established
or in effect, so hold
your horses.

tive online at www.ftc.gov
(specifically,
www.ftc.goviopa/2002/01/donot-
call.htm) or call 877-382-4357.
Then send in your thoughts
(The FTC lists some specific
questions it has at
www.ftc.gov/bep/conline/ed-
cams/donotcall/form.htm.)

You can send e-mail to
US_mail to:

FTC,-Office of the Secretary,

Room 159, 600 Pennsylvania

Ave. N.W, *Washington, DC
20580.

The FTC requests that you
number each of your para-
graphs, and ifyou're sending ia
comments on’ paper, that you
send six copies of your com-

ments. Don't ask US why. (At |-

least they don't want 60 copies.)
The deadline for comments is
March 29, 2002.

~ Write to us

Send questions for
Ask the Fool,
dumbest (or smartest) in-
vestments (Up to 100
words) and your Trivia en-
tries to Fool@fool.com
or via regular mail:
The Motley Fool,
c/o The Times,
PO. Box 8099,
Walnut Creek,
CA 94596-8099

Sorry, We ¢can't provide
individual financial advice.
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January 30, 2002 '

Charlesr H Smith

-

Office of the Secretary

Room 159

Federal Trade Commission
600 PennsylvaniaAvenue, NW
. Washington, DC 20580

RE: Telemarketing Comment

Dear Sir;

Iread with interesttoday's Washington Post article on the Federal Trade ‘
~ Commiission’s (FTC) proposed rule that would establish a centralized, national
"‘Do Not Call” regrstry for consumers who do’ not wrsh_to recerVe’unsolrcrted o

I'am concerned however, that like' many Fedéral régulations, this also be
~ plagued with. exceptions or waivers that will permit industry favorites to continue

this intrusive practice. Inoted that the article.did not discuss the fact that the
banking industry, charities and others will 'not be subject to the new FTC rules,
The vast majority ‘of thé telemarketing calls that Ireceive are from banks pushmg
credit cards/loans’' Or from contractemployees soliciting for charities. Banks have
gone so far as to send me applications for credit cards where they state that an
.advantageof having their card is that they won't subject me to their

telemarketing!

1 am also somewhat skeptical about the ability of the FTCto enforce violations.
The current law that imposes fines once a company has been told to remove you
from their call list has been a dismal failure. Telemarketers routinely will not give
out their names:or, when requested put a supervisor on the line. Such requests.
~-are met with lnstant dlal tone and followed up wrth repeated calls and hang-ups

to ‘your home

Though I'am in favor of reigning in the telemarketing industry | believe that if the

FTC |sn't up to doing the job properly please don’t waste my taxpayer's dollars

, : stem ‘that only takes good headlines and enhances the
performance measures of the FT C ‘'senior executives.- Until'the FTC steps up ‘to
the challenge and senously proposes a solutron that umformly regulates
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telemarketing activity for ALL industries the vast majority of consumers will
continue to rely on caller ID and answering machines. ] N

-

| Sincerely,

Charles H. Smith
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Sheila L. Smith and Bobby L. Smith

LT
G 00 .

- February 04, 2002

Office of the Secretary
Room 159
Federal Trade Commission

600 Pennsylvania Ave NW
" Washington DC 20580

-~

L]

;;DearJolm, A

Please have my name and address deleted from all telemarketers.. | donot wish to receive unsolicited telephone
calls.

Thank you for your attention.
Sincerely, .

M%&M

Sheila L. Smith
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FROM; MR.&MRS, JOSEPH F. SWEEMEY

TO, THE FEDERAL TRADE COMMISS |ON

SUBJ; TELEMARKETING SALES RULE

DEAR SIR; MY WIFE AND | WOULD LIKE TO BE PUT ON THE
"DO MOT CALL" LIST IF AND WHEN IT IS IMPLEMENTED.

IT*S VERY ANNOYING AT .DINER TIME OR WHEN YOU ARE
EXPECTING A CALL FROM THE HOSPITAL OR AN -ACCIDENT ETC.

S CERELY YOURS

e, N7
JOSEPH F . “SWEENEY
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January 28,2002

FTC, Cim® of the Secretary
Room 159

600 Pennsylvania Avenue, NW
Washington, DC 20580

Dear Sirs:

Please add my name, address and phone number to the FTC’s proposal for a national
telemarketing do-not-call list: The information needed is as follows:

Francis Thiel
-
Phone Number : ([ NNy

Thank you.

Sincerely yours,

Francis Thiel
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TO WHOM IT MAY CONCERN:

PLEASE REMOVE MY NAME AND TELEPHONE NUMBER
FROM YOURLIST. | DO NOT WANT TO RECEIVE SUCH
CALLS.

€ Qasrm

- —
&
L4

| WOULD APPRECIATE YOUR IMMEDIATE ATTENTION
TO THISMATTER. THANK YOU
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